
MODULE 3 - LEARNING HOW 
TO DIG USING MEDIA AND 
INFORMATION LITERACY

- WHAT IS MIL?

- DISTINGUISHING FACT-CHECKABLE CLAIMS FROM OPINIONS

- USER GENERATED CONTENT (UGC)

- FACT-CHECKING AND NEWS VERIFICATIN



WHAT IS MIL?

• MEDIA AND INFORMATION LITERACY is typically defined as the ability to access, analyse, 
evaluate, and produce communication in a variety of forms. In the same way that traditional 
literacy includes writing as well as reading skills, media literacy focuses on the active 
production of effective communication through a variety of different media forms. MIL 
involves critical thinking, analytical skills, and the ability to use media wisely and effectively, 
including being able to judge the credibility of information from different sources.

• The first step of media analysis should focus on giving individuals insight into their own 
IDENTITY – who they are, and who they are becoming, and how this affects their 
engagement with news and other kinds of communication.  Before diving into the practical 
aspects of fact-checking, students need to be aware of their biases, values and beliefs. 





FACT-CHECKING IS COMPOSED OF THREE PHASES:

1. Finding fact-checkable claims by consulting legislative records, media outlets 
and social media. This means  also determining which major public claims (a) 
can be fact-checked and (b) ought to be fact-checked;

2. Looking for the best available evidence regarding the claim at hand;

3. Correcting the record by evaluating the claim in light of the evidence.

Trustworthy fact-checking organisations explain their process in public 
methodologies. 



MEDIA  AWARENESS

1. there are no such thing as neutral message: all media messages are “constructed.”

2. Each medium has different characteristics, strengths, and a unique “language” of 
construction. 

3. Media messages contain embedded values and points of view. 

4.  the message reception quality varies depending on culture, individual skills, beliefs and 
experiences, therefore at a certain level everyone constructs their own meaning from media 
messages. 

6. Media and media messages can influence beliefs, attitudes, values, behaviours, and the 
democratic process.



FACT-CHECKING

• Fact-checking is one of the actions distinguishing quality journalism. Despite being this a specific professional 
task is now more than ever necessary to be able to perform some basic checks. In the current fast-paced news world a 

literate media user must be equipped with basic tools to perform his own checks.  There are fact-checking 
organisations all around the world.:

• Africa Check

• Full Fact 

• Pagella politica

• Snopes

• Bellingcat’s open-source guide

• SOMA Social Observatory for Disinformation and Social Media Analysis

• See also:

• The website of the European Union on how to identify conspiracy theories: https://ec.europa.eu/info/live-work-
travel-eu/health/coronavirus-response/fighting-disinformation/identifying-conspiracy-theories_en

https://africacheck.org/
https://fullfact.org/
https://pagellapolitica.it/
https://www.snopes.com/
https://www.bellingcat.com/category/resources/how-tos/
https://www.disinfobservatory.org/
https://ec.europa.eu/info/live-work-travel-eu/health/coronavirus-response/fighting-disinformation/identifying-conspiracy-theories_en


FACT-CHECKING ONLINE COURSE

• Poynter’s Hands-on fact-checking 90-minute course:

https://www.poynter.org/shop/fact-checking/handson-factchecking/

to learn:

• What types of statements can be fact-checked

• Questions to ask when verifying content

• What tools are available to help validate photos

• Evaluating sources

• First Draft Online Verification Course. Available at:

https://firstdraftnews.org/learn/ 

https://www.poynter.org/shop/fact-checking/handson-factchecking/
https://firstdraftnews.org/learn/


PRACTICAL ACTIVITIES

• First Draft Verification challenge  Available at 
https://ftp.firstdraftnews.org/articulate/temp/ovcR/story_html5.html

• The UNESCO handbook “Journalism,‘Fake News’ & Disinformation” provides 
an excellent activity on Fact-checkable claims at pp. 89- 93 

https://ftp.firstdraftnews.org/articulate/temp/ovcR/story_html5.html
https://unesdoc.unesco.org/ark:/48223/pf0000265552

