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A Letter to All Parents About Mandatory Vaccination
     Elaine Niebel |     March 3, 2019 |      Vaccine Injury

 I don’t know who you are, where you 
live or what your stance is on vaccination. 
We may disagree on politics, religion, or 
philosophical ideals. But one thing I know we 
agree on. We are all vitally concerned with 
protecting our children and our families. I can 
assure you, without even knowing you that 
I care about the well-being of your children 
because despite all of our many potential 
differences, I am also a parent. We have 
experienced the shared fear that having a child 
brings. Worry about illness, concerns about 
how to raise them to be good, strong, healthy 
kids, uncertainty over how much they should 
be watching TV or using cellphones; and how 
you know, without a moment’s hesitation, that 
you would protect those children with your life. 
It matters not our background, education, or life 
experiences. But if what I have to say is more 
credible or meaningful when I tell you that I 
have a bunch of letters after my name, a “Dr.” 
in front of my name, and I have spent more 
than 20 years in healthcare, then I will tell you 
that.

 But I believe YOU are still the best 
person to make decisions about your children’s 
care because there is no one that knows them 
better or cares about them more than you do. 
But in order to make these often challenging 
decisions, you have to be informed. I am not 
here to argue whether you should vaccinate 
your child or not. But what I am here to tell you 
is that your ability to educate yourself, to learn 
about both sides of this issue, and then to make 
the best choice possible is being taken away. 
Vaccination should be a personal decision 

Questions? Join Our Facebook Community. ALSO, 
CLICK HERE to join my email list to get my latest 

updates. LARRY COOK, Founder

that is no one’s business but your own. But 
the government has decided that this topic IS 
their business and they are well on their way 
to making sure you no longer have a choice in 
nearly every state in the union.

 Imagine a surgeon insisting that you 
have a non-essential surgery with known 
serious risks but not only refusing to tell you 
about those dangers but also preventing you 
from researching and discovering those risks 
for yourself. This not only violates your right to 
informed consent, permission granted with the 
knowledge of all possible consequences, risks 
and benefits, but also violates the ethical code 
of conduct by which health care professionals 
should be practicing. You would be shocked, 
appalled, and infuriated if that situation was to 
occur to you or a loved one and yet, a similar 
situation is occurring in our country.

 State and federal governments are 
pressuring social media such as Facebook 
and private companies such as Amazon to 
remove from their sites any content that does 
not align with the government’s stance on this 
topic. It matters not that this material includes 

https://www.facebook.com/groups/StopMandatoryVaccination/
http://sendy.stopmandatoryvaccination.com/subscription?f=LHsQiIWLPK8Y6TYsvzYWY8uLV0WPchGDrAFXDD2KhCxuq1j5YcTF0Dvz2zntSUxk
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independent scientific research, information 
provided by researchers, doctors, other health 
professionals and parents looking to share their 
own stories of tragic vaccination outcomes. 
These actions to restrict knowledge and 
information go beyond disturbing to downright 
frightening in light of a concerted effort to pass 
legislation to mandate vaccines nationally and 
remove all exemptions. The 1986 National 
Childhood Vaccine Injury Act, that established 
a no-fault compensation system for vaccine 
injured children and protected pharmaceutical 
companies from liability, resulted in the US 
government determining that vaccines were 
“unavoidably unsafe” (Childhood Vaccine 
Injury Act). And yet, despite long standing and 
widespread awareness of the inherent potential 
risks of vaccines, the government continues 
to pursue an agenda to vaccinate every man, 
woman, and child in this country for profit.

 Envision a world where you cannot go 
to school, get a job or even fly on an airplane 
without publicly disclosing your vaccination 
record and being penalized for not meeting 
a government-determined protocol. We are 
losing our right to decide what is best for our 
own health. And no matter where you stand 
on this issue, that restriction of choice should 
terrify you. Now is the time to fight back 
against this authoritarianism and stand up for 
what is right and just in this world. And if we 
as parents and humans don’t unite our voices 
in protest over this loss of our freedom of 
choice, we forfeit our say in the future health 
and well-being of the most vulnerable, vital, 
and cherished individuals of all, our children.
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Infectious, Part 3: Going Viral
May 17, 2019 | Amory Sivertson

AP Photo/Wilfredo Lee, File

Vaccine skepticism and misinformation 
is all over the Internet, and it's spreading. 
It's on YouTube, Instagram, Twitter, 
websites and forums that people visit 
for parenting answers or other medical 
information. Yes, some of it’s on Reddit, 
too. But as we’ve worked on this series, 
we’ve heard a lot about one platform in 
particular: Facebook.

It's not surprising that vaccine 
misinformation would have a home on 
Facebook. You have to meet people where 
they are, and people are... on Facebook. 
The trouble is, that bad information is 
often easier to find online than the good 
information. Why is it like this? We asked 
Joan Donovan, Director of the Technology 
and Social Change Research Project at 
Harvard Kennedy's Shorenstein Center. 
Her research focuses on disinformation 
and media manipulation online.

"It's never been as powerful and as potent 
as it is these days," Joan says. "Targeted 
advertising online has given everyday 
people the capacity to find people with 
similar interests and people with specific 
vulnerabilities."

And Joan says you can use technology 
to feed bad information directly to 
vulnerable people.

"One of the techniques, if you're not 
using any pay-for advertising, is to just 
search out 'momversation' groups," Joan 
says. "These are groups where young 
parents will get together to share tips and 
tricks and [...] it's in these spaces that we 
see that they're presented with a range of 
alternatives — from products, to outright 
refusal and how to refuse."

You don’t have to look far for an example 

of this experience. They're all across the 
Internet, and even on the ABC television show 
Black-ish.

On Black-ish, it’s funny. In real life? Not so 
much.

We asked Joan if it's fair to say that the anti-
vaccine movement is "radicalizing" new 
parents online. "Well, when we think about 
radicalization, we tend to think of something 
probably much more pointedly political that 
has, and in this case does have, life and death 
consequences," Joan says. "It's troublesome 
that a word like that might fit here."

Part of what's at play here, too, is that 
parenting is an emotional act. Joan explains: 
Does it stand scientifically that vaccines cause 
autism? No. But does that fear cause people to 
act in different ways? Yes. Now when you're 
making your decisions about what your child 
is going to eat or drink or ingest or breathe, 
those are really weighty decisions and parents 
do need to do a fair amount of research. But 
that's why we have doctors. This is where the 
problem is — we have a belief in the Internet 
as a

countervailing network of knowledge, and it's 
just not true. There is good knowledge on the 
Internet. It is very hard to find.

Joan says this is because most scientific 

an excerpt from the transcript of: 
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research is behind paywalls. But Facebook, or really 
any social media? Free, baby.

"And we know that there are, pardon the use of 
the term 'fake news,' but literally fake scientific 
news websites that look very organized," says Joan. 
"The articles are very well written, but they are not 
presenting scientific information."

"The articles are very well written, but they are not 
presenting scientific information."

-- Joan Donovan, on fake scientific news sites

Why do the vaccine resistant and vaccine hesitant 
communities seem to have such a strong presence on 
social media? And why don't the pro-vaccine folks 
have seemingly as strong of a presence?

"It's really hard to create a movement for common 
sense," says Joan.

Of course, anti-vaccine voices would argue they are 
the common sense movement. And that movement 
appears to be flourishing. In the last three years, 
some of the most popular health-related content on 
Facebook was about vaccines. And close to a quarter 
of those posts were generated by just 7 pages that are 
known for spreading anti-vaccine messaging.

One of them, Stop Mandatory Vaccination, also has 
a private Facebook group, which has more than 
162,000 members. Its creator, Larry Cook, refers 
to Stop Mandatory Vaccination as a brand, and he 
makes a living overseeing its online presence.

"I do get some donations and I also promote affiliate 
types of products," Larry says. "I used to get money 
from YouTube but then they demonetized me."

Larry also makes money from his online course, "The 
Social Media Activist Training for Influencers," which 
teaches everything from Photoshop basics, to how 
to fully employ the organizing tools that Facebook 
already offers.

So how does Facebook feel about all of this? We 
spoke to their head of global policy management, 
Monika Bickert: "Well first I want to clarify that 
what we're doing on Facebook is not about the 
anti-vax movement. What we're trying to do is stop 
the spread of misinformation [and] hoaxes that are 
about vaccines. Specifically, what we're trying to do 
is make sure that we are not surfacing those hoaxes, 

or groups or pages that share those hoaxes, in search 
results on Facebook."

Monika also says they’re also going to start making 
the correct information easier to find.

"So if somebody sees one of these hoaxes on 
Facebook, they also are seeing information that can 
lead them to credible sources where they could learn 
more about vaccines."

But an important distinction here is that Facebook's 
new policy does not affect people sharing their 
personal experiences with, or their opinions about, 
vaccines. That's not enough to satisfy Larry Cook.

"It’d be great if Facebook didn't capitulate to 
mainstream media pressure and congressional 
pressure. But we don’t really have much choice in the 
matter so it is what it is."

This Facebook policy, of not banning this type of 
content but making it harder to encounter, is one that 
is also used by Reddit and other tech companies that 
don’t want to get into deciding what is, and is not, 
OK to say. We’re in Free Speech ‘Murica, after all. 
But what if Free Speech ‘Murica is actually creating a 
public health

crisis in ‘Murica? What if Facebook really is a potent 
driver of vaccine misinformation?

We asked Monika if Facebook shares some of the 
blame for the measles outbreaks that have occurred 
as a result of growing anti-vaccine sentiment.

"We're certainly a place where people talk about 
vaccines and we know that people have shared these 
hoaxes or misinformation on Facebook. [...] We're 
continuing to work on this and we're committed to 
getting it right."

She added, "What happens on Facebook mirrors what 
happens in the off-line world. So just like people 
talk about this off-line, they're going to talk about it 
online." Monika’s right. The Internet is a reflection of 
the offline world. But the offline world reflects the 
internet, too. The internet has galvanized all kinds 
of groups, including anti-vaccine groups. Those 
groups reach further, wider, and faster than they 
used to. They’re getting stronger in real life, and their 
figureheads are getting bolder.
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How Facebook and YouTube help spread 
anti-vaxxer propaganda
February 1, 2019 
Companies have acknowledged the problem and are taking modest steps to discourage misinformation

In 2015, Mark Zuckerberg weighed in on an 
unusually fraught issue with an uncommonly 
blunt statement: “Vaccination is an important 
and timely topic,” he wrote in a Facebook post 
about the book On Immunity by Eula Biss. “The 
science is completely clear: vaccinations work 
and are important for the health of everyone in our 
community.”

But when members of Facebook’s “community” 
seek information about vaccines

on Facebook itself, they may be steered toward 
unscientific, anti-vaccination propaganda. On 
YouTube, a rival social media platform owned by 
Google, users seeking information about vaccines 
are similarly nudged toward anti-vaccination 
misinformation, much of it designed to frighten 
parents, even as a measles outbreak rages in the 
Pacific north-west.

The Guardian found that Facebook search results 
for groups and pages with information about 
vaccines were dominated by anti-vaccination 
propaganda, and that YouTube’s recommendation 
algorithm steers viewers from fact-based medical 
information toward anti-vaccine misinformation.

These findingscome amid global concern over 
vaccine hesitancy, which the World Health 
Organization (WHO) named as one of its top 
10 threats to global health in 2019. And they 
raise questions about the efficacy of Facebook 
and YouTube’s efforts to clamp down on harmful 
misinformation.

Both Facebook and YouTube have begun treating 
misinformation that can lead to “real-world 
harm” (as Facebook terms it) as a special category 
meriting additional scrutiny and mitigation. These 

policy changes followed public pressure over 
incidents revealing the consequences of viral 
misinformation, such as a spate of lynch mobs 
in Sri Lanka and India linked to false rumors of 
child abductions spreading on WhatsApp, and the 
harassment of victims of mass shootings in the US 
on YouTube.

On Friday, YouTube announced that it would 
reduce the amount of videos that “could misinform 
users in harmful ways” that it recommends to 
viewers. And in July, Facebook introduced a policy 
of deleting misinformation that was designed to 
provoke “violence or physical harm”.

Neither company named anti-vaccine propaganda 
as a primary target of those policies, but in 
response to queries from the Guardian for this 
article, both indicated

that they were moving toward taking steps to 
address it. A spokesman for YouTube said that some 
anti-vaccine videos will be treated as harmful 
misinformation under its new recommendation 
approach. And a spokeswoman for Facebook 
revealed that the company is exploring new 
options for addressing misinformation related to 
vaccines and other health issues.

In the meantime, the real-world harms of vaccine 
misinformation are well established. A recent 
study by the Royal Society for Public Health 
found that half of all parents with small children 
were exposed to misinformation about vaccines 
on social media. A public health emergency was 
recently declared in Washington state, where low 
rates of vaccination have led to a measles outbreak 
with 37 confirmed cases so far. According to the 
WHO, measles has increased by 30% globally.
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Simple searches of Facebook and YouTube show 
how anti-vaccination propaganda can outperform 
fact-based information. Using a new account with 
no friends or likes, the Guardian used Facebook’s 
search bar to begin typing the word “vaccine”. 
Facebook’s autofill quickly began suggesting search 
terms that would steer a user toward anti-vaccine 
misinformation, such as “vaccination re-education 
discussion forum”, “vaccine re-education”, 
“vaccine truth movement” and “vaccine resistance 
movement”.

Even if a user continues with a neutral search term, 
such as “vaccination”, the results are dominated 
by anti-vaccine propaganda. The top 12 groups 
returned by a search for “vaccination” were all 
anti-vaccine, led by two misinformation groups, 
“Stop Mandatory Vaccination” and “Vaccination 
Re-education Discussion Forum” with more than 
140,000 members each. Facebook search results 
for pages were also weighted toward anti-vaccine 
propaganda, with eight anti-vaccine pages among 
the top 12.

“We are committed to accurate and useful 
information throughout Facebook,” said a 
Facebook spokeswoman, Andrea Vallone, in a 
statement. “We use a range of factors to inform 
search, including the overall popularity of a post 
and your Facebook connections. We remove 
content that violates our Community Standards, 
show articles that might be misleading lower, and 
show third-party fact-checker articles to provide 
people with more context. We have more to do, 
and will continue efforts to connect people with 
educational information on important topics like 
health.”

The company noted that anti-vaccine propaganda 
does not by itself violate Facebook’s rules for 
content.

Facebook also accepts advertising from anti-
vaccination groups, boosting the performance of 
misinformation. The company’s political advertising 
archive shows how Stop Mandatory Vaccination, 
whose ads have included blatantly false statements 

such as “vaccines kill babies”, and other anti-
vaccine groups use Facebook’s advertising tools to 
target their propaganda exclusively at women.

On YouTube, autofill search suggestions also 
appear to default toward anti-vaccine propaganda.

And even when users find scientifically sound 
content about vaccines, such as a video uploaded 
by the Mayo Clinic about the measles, mumps 
and rubella vaccine (the top search result for 
“MMR Vaccine”), YouTube’s “up next” algorithm 
recommends that users next watch an anti-
vaccination video.

A spokesman for YouTube said that the company 
does include some anti- vaccination videos in 
its definition of “content that could misinform 
users in harmful ways”, but did not clarify 
which. The spokesman said that the change to 
the recommendation algorithm will be gradual, 
and only affect a small number of videos. The 
spokesman also noted that YouTube has begun 
using Wikipedia and Encyclopedia Britannica 
entries to provide additional information to users 
directly underneath videos on certain topics, 
including the MMR vaccine. The box defines the 
MMR vaccine, but a user must follow the link 
to find information about the fraudulent claims 
that have been falsely made about its supposed 
dangers.

Facebook’s autofill suggestions for ‘vacci’ steers users 
toward anti-vaccine misinformation. Photograph: Facebook


